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An Overview of Techrigy SM2  
SM2 is continuously scanning & indexing online conversations & related comments. The results are stored in our own 
proprietary Social Media Warehouse. Our clients access the database via our SM2 User Interface which has powerful 
tools for analysis, sentiment, reporting and real time alerts.  
 
We are currently collecting over ten million new results daily from virtually every available source. Our Social Media 
Warehouse has stored over 1.3 billion conversations since October 2007. 
 

Search Structures can range from Simple to Complex 
• Boolean operators; and, or, not; wildcards * and generational terms 

• Categories allow the ability to create “buckets” of information  

• Subdivide your results into categories that are as granular as needed  

• Ability to create customized categories that can be trained to add to them automatically  

• Ability to add custom sources  

• Ability to ignore URL’s  

• Supports unicode - The application is in English, however the data is unicode so queries will return results in the 
language of the search terms.  

 

Results are Easy to Use & Actionable 
• Full Historical Data - no special account needed 

• Automated Sentiment, Tone & Content Emotions - results are scored using a natural language process and a 
lexicon dictionary. The dictionary is presently in four languages (English, German, Spanish & Dutch) and is 
customizable. 

• In-depth information for each search result (36 types of data ranging from date published to physical location of 
the creator of the content) 

• Powerful tools provide for infinite ways to cut the data  

• Workflow provides a way to assign search results to other team members, give them a priority level and add 
notes. A Summary Report provides an overview on how many items were actioned on a daily, weekly and for the 
month. 

 

 



 

Providing Visibility into Social Media – An Overview of Techrigy SM2 4 

 

Analysis of the Conversation 

The information can be viewed & analyzed in a variety of ways: 

• Volume – identifies patterns and trends 

• Share of Voice – displays where the online conversations are occurring at by type of source: blogs, microblogs, 
wikis, message boards/forums, etc 

• Displayed by both volume by source and volume over time   

• Textual analysis – create word clouds displaying the most frequently used words in the content themes and 
author tags 

• Domains and geomapping – displays where the conversations are originating from both online and by physical 
location  

• Popularity – this is a rating ranging from 0-10 that is assigned to each search result that indicates the influence of 
it (calculated on an algorithm that depends on the type of source) 

 

Reporting 
• Daily reports delivered by email or RSS  

• Summary Reports available (delivered anytime you choose)  

• Real Time Alerts provide immediate notification by email as search results are found. (These search results aren't 
added to the profile until the routine search runs.) 

• All search results & the fields of data are exportable to  html, XML & XLS with the option to choose whichever 
fields desired. 

• An API is available that enables exporting data and related fields of information.  
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Daily Volume & Trend Charts 
 
This chart represents current result volume trends around your keywords and topics. 
 

 
 
 
Use these charts in your PowerPoint presentations. 
All charts and data have “drill down” capability. 
 
 
 
 
 
 

User configured 
call outs 
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Compare Trends  
 
This chart shows the results from across the sources that SM2 searches on a daily basis. 
 

 
 
This chart shows an overview of the conversations from the various sources. The angle shows the velocity of the 
conversation. One can also see conversations shift from one source to another (such as from Twitter to blogs).  
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Theme Graphs, Word Clouds 
 
These charts will show you the most talked about topics across all of your results and/or specific categories       
 
Motrin 
 

 
 
Competitor – Advil  
Drill down in any chart   
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Demographics 
 
Analysis for individual posts Popularity in addition to the Gender & Age of known social media postings. 
 

 
 
 
 
 
 

SM2 efficiently identifies the 
influential sites for potential PR 
blogger campaigns & partnerships 
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Domains 
 
This chart identifies the most active communities and participants with regard to your brand, competitors, & keyword 
searches.  
 

 
 

 
 
 



 

Providing Visibility into Social Media – An Overview of Techrigy SM2 10 

 

Author Tags 
 
The Author Tag Cloud identifies how consumers have tagged information that they've written. It's insight into what they 
are thinking about your brand, competitors & your search terms. 
 

.  
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Map Overlay 
 
This chart represents the geographic distribution of posts both nationally and internationally. The larger the pin the more 
search results that are originating from that location. Note: The location is the physical location of the creator of the 
content, not where their site is hosted at. 
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Sentiment Analysis 
 
Brand References highlights the positive & negative sentiment surrounding your brand. SM2 has an automatic sentiment 
engine that analyzes all of the conversations. 
 

 
 
Content Tone highlights the tone the poster used while posting. 
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View Results allows you to review the conversations at a granular level. You can sort your data by filter words, country, 
keyword, date, etc. SM2 also provides access to additional tools such as Technorati, Compete, Alexa & Quantcast.  
 

 
 
Result Details 
SM2 provides information across thirty five fields for EACH search result. Note that all tables & data are exportable.   
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